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Yhteiskuntapolitiikka/YP;  
’Journal of Social and Public Policies’ 
 
• YP 20 years (est. 1998).  
• Its predecessor was Alcohol Policy (AP), established 
already in 1936. 
• Publishers: THL (Institute for Health and Welfare, 2009-
>),  Fac of Soc Sciences/University of Tampere (2017->) 
and ETK (Finnish Centre for Pensions, 2017->) 
• 6 issues annually, about 700 pages. 
• From 2017- also 'epub ahead of print’ possibility 
• Lots of manuscript supply 
• 60-70 reviewers per year 
• JUFO 2 
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• Printed version has about 1000 subscribers. 
• Delayed open access model (two issues), parts of the 
new contents open immediately at Julkari.fi, an open 
publications archive. 
• Considerable number of downloads from Julkari.fi: In 
2016 about 240.000  individual pdf downloads (over 
20.000 per month); one pdf=one article 
 
• YP blog (2007-) is well-recognised. About 50 posts per 
year. 
• YP podcasts (2015-): over 20 researcher interviews, 
summaries of published studies etc.  
• YP relatively active in social media (mainly FB & Twitter) 
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YP, media and decision-making 
• We need active in-throws to the contents (=new studies) of journals 
=> Science communication is a continuum with several levels or 
stages. 
• YP emphasises the two-stage model of information flow 
• First, we of course direct the contents to the readers of our journal 
as well as its web-based services. They form the core expert 
audience of YP. 
• Second, at the same time, the contents are directed to the media, 
Through the media, information spreads to multiple audiences 
(decision-makers, interested citizens etc) 
• National media  (HS, STT & YLE) has already for years made news 
and reports practically from every YP issue. 
• This is not by accident but due to active science communication 
from the YP (main channel: individual known journalists). 
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YP science café ”tutkija julkisuudessa” (’researcher in public’) 
Infographics 
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Conclusions 
• English is undeniably the mainstream language of (also social) 
science 
• But we also need other, national languages, especially for topics of 
primarily of national policy relevance 
• There has been lots of talk about the (non) interaction of 
researchers & decision-makers; Finnish-language publishing lowers 
the threshold for creating the connection between the two but is not 
enough 
• Active science communication is also needed.   
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Thanks! 
